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Explorer

Summary

Acquisition Behavior Conversions

Sessions
% New
Sessions New Users

Bounce Rate Pages /
Session

Avg. Session
Duration

Goal
Conversion
Rate

Goal
Completions Goal Value

 
3.84%

99,696 vs 96,005
0.12%

44.28% vs
44.22%

3.97%
44,144 vs 42,458

13.05%
29.89% vs

26.44%

8.55%
4.22 vs 4.62

7.65%
00:04:54 vs

00:05:18

0.00%
0.00% vs

0.00%

0.00%
0 vs 0

0.00%
$0.00 vs $0.00

1. Returning
Visitor

    55,552 (55.72%) 0.00% 0 (0.00%) 30.03% 4.09 00:05:11 0.00% 0 (0.00%) $0.00 (0.00%)

    53,547 (55.78%) 0.00% 0 (0.00%) 27.12% 4.41 00:05:29 0.00% 0 (0.00%) $0.00 (0.00%)

    3.74% 0.00% 0.00% 10.76% ­7.13% ­5.31% 0.00% 0.00% 0.00%

2. New Visitor

    44,144 (44.28%) 100.00% 44,144 (100.00%) 29.71% 4.38 00:04:32 0.00% 0 (0.00%) $0.00 (0.00%)

    42,458 (44.22%) 100.00% 42,458 (100.00%) 25.59% 4.88 00:05:05 0.00% 0 (0.00%) $0.00 (0.00%)

    3.97% 0.00% 3.97% 16.13% ­10.19% ­10.82% 0.00% 0.00% 0.00%

Aug 1, 2015 ­ Aug 31, 2015:  Sessions

Aug 1, 2014 ­ Aug 31, 2014:  Sessions
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